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Reading Recommendations

o _ * Practical advice and workbooks on communications
e Building a Story Brand by Donald Miller planning from the Community Comms collective.

e Chief Culture Officer: How to Create a
Living, Breathing Organisation by Grant
McCracken « How to get the most from your volunteers.

e So You've Been Publicly Shamed by Jon
Ronson

* PR versus Advertising article in Forbes.

« Crisis planning advice from Charity Comms UK.

 Why blogs are a great way to talk to your audience, via
LinkedIn.

* A guide to hashtags on social media, via LinkedIn
« The future of Communications, via LinkedIn.

« Radio NZ podcast about dealing with a crisis.


https://buildingastorybrand.com/
https://www.fishpond.co.nz/Books/Chief-Culture-Officer-Grant-McCracken/9780465018321?utm_source=googleps&utm_medium=ps&utm_campaign=NZ&gclid=CjwKCAiAyfybBhBKEiwAgtB7fjmcZKu36p1DHiHzaq_5I9dSR2Upc6vbZaK4NlzdD1Dwc17HQdYrlBoCZc0QAvD_BwE
https://www.bookdepository.com/So-Youve-Been-Publicly-Shamed-Jon-Ronson/9780330492294?redirected=true&utm_medium=Google&utm_campaign=Base1&utm_source=NZ&utm_content=So-Youve-Been-Publicly-Shamed&selectCurrency=NZD&w=AF7CAU9SFPD1FSA8VTCX&gclid=CjwKCAjw7IeUBhBbEiwADhiEMc6IhSZVLWCSJkDsWpZrssD1THtzEO8liV8Nu_AN6AehUnA9d9zEpRoCeoEQAvD_BwE
https://communitycomms.org.nz/resources/strategy-and-planning/communication-planning/
https://communitycomms.org.nz/resources/strategy-and-planning/communication-planning/
https://www.makeyourmarkuk.co.uk/just-about-managing-volunteers-tips-for-for-getting-the-most-from-your-volunteers/
https://www.charitycomms.org.uk/crisis-communications-for-charities
https://www.linkedin.com/pulse/its-2022-blogs-cool-mabel-maguire/?trackingId=MhgXCMw6D2nZxiJWOJrV6A%3D%3D
https://www.linkedin.com/pulse/hashtags-dummies-sam-deakin/?trackingId=CF3FJ1r09km7KrQGXsR1rA%3D%3D
https://www.linkedin.com/pulse/future-communications-kirsten-matthew/?trackingId=OXtJSgv0aBYrNIYFMtBl6w%3D%3D
https://www.rnz.co.nz/audio/player?audio_id=2018847941

Other Helpful Stuff

] mjg Your Story workbook and a
an download and work through.
llective has a matchmaking service

ing MailChimp for newsletters.

| anva’s design platform for social
invites, etc.

onse Bank for social media: Refer to
lal Impact kete.
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https://www.tetaumatatoiaiwi.org.nz/wp-content/uploads/2022/08/BuildingGreatStrategy_Workbook_3_FINAL.pdf
https://www.tetaumatatoiaiwi.org.nz/wp-content/uploads/2022/06/Comms-bespoke-article.pdf
https://communitycomms.org.nz/how-we-help/matchmaking/
https://mailchimp.com/help/
https://www.canva.com/designschool/tutorials/

Mission

Audience / Values

Comms goals

Marketing Objectives

Our mission is to...

List of audiences...

Increase awareness of ... Achieve coverage in...

List of brand values...

Grow audience by...

Increase funds by...

You can download
this template here.


https://docs.google.com/presentation/d/1pIa4Fwz8rhCcwXKc70vnHoE9ok4uO3Kj/edit?usp=sharing&ouid=106340886188047264821&rtpof=true&sd=true
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