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Overview: Why Social Media is Important
Start with Strategy

Creating Compelling Content

Engaging with your Community

Pay for Play: Social Media Advertising

Analytics are Amazing



3,970,000 social media users = 82% of the population
1.5 hours a day on social media

80.9% on Facebook

2,342,000 on Instagram

85 minutes a day on TikTok

2,300,000 on LinkedIn



Social Media’s A Must Have (Not A Nice to Have)

The Digital Marketing Mix

Reviews Pay Per Click
Media Coverage Display Ads
Guest Posts Remarketing
Mentions Retargeting
Social Shares Paid Social
Influencers (Free) Native Ads

Paid Influencers

(Your)
Website
Blog OWNED The optimal mix

Profiles / leverages them all.
Email

Social Pages
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e Audience — Who are you talking to?
e Brand values — core values & beliefs b e s
e Organisational Objectives — goals for the next

year

anawanuitanga - Patience .°

e Communications Objectives — What do you
need to say & when?




Develop a handful of organic content
themes

Find tangential themes that resonate with
your followers

Reshare user-generated content

Reward followers with regular giveaways



Working with Images

e Don’t wing it! Create templates
& drafts

e Make friends with Canva for

graphics
e Curate & crop your images

e Create an image archive

WELLINGTON

‘SAMPLE
SALE -

1, 99 Willis Street
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Who, What, When, Where, How
Write in the voice of the brand
Spelling & grammar matter

Ask questions

Approach Emojis with care

WELLINGTON

Floor 1, 99 Willis Street
Saturday 26 March
10 - 4pm

nisa.workshop - Follow

nisa.workshop = WELLINGTON SAMPLES & SECONDS SALE

It's that time aga his Saturday we'll be hosting our annual
sale, where you can grab 20-60% off discontinued stock,
samples, and garments with minor flaws.

Here's all the key details you need to know:

{310am to 4pm, Saturday 26 March

4 First floor, 99 Willis St (the Nisa workshop)

29 Mask and vaccine pass required for entry

==Card only (no cash, sorry!)

il BYO bag to reduce waste. We'll be selling paper bags if you
forget

You'll be able to get your hands on men'’s and women's briefs,
swimwear, activewear, loungewear and socks for a fab price
We have limited stock available, so first come first served. If you
want to avoid the queues, stopping by later in the day is a great
option.

We'll also be limiting numbers in store and practicing social
distancing to keep you as safe as possible. Check out the event
on Facebook - link in bio.

We're so excited to see you all!

Tw

kimbl3e @emgardenier @imaniparshuram keen?

7w 1like Reply

—— View replies (1)

jeannemarienz Anything online for the sample sale?
7w Reply

—— View replies (1)

oQv

@ Liked by thebrittmann and 179 others

MARCH 21




Planning is Pretty Important

Date Day

Instagram Post
1st Wednesday

Facebook Post

Instagram Post
2nd Thursday

Facebook Post

Instagram Post
3rd Friday

Facebook Post

Instagram Post
4th Saturday

Facebook Post

Social Media Calendar - April

Theme Photograph

April foals - fun graphic post

Spotify playlist to get you through
Hump Day

Service info post

Spotlight On Research in our field

Cheers to the weekend! What
we're doing this weekend.

Tangential post- link to
documentary about our area of
expertise

Behind-the-scenes: visits to
client/workshop pic

Tangential post: Conference or
exhibition coming up that relates
to what we do.

Link to Reshare Content

Could use shots like these, if you havent
used them already - link to dropbox

folder.

Notes / Text suggestions

Approved?

Here’s an excel sheet for your use
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https://bit.ly/3yET82U

CATS AND SOCIAL MEDIA

BY GUHMSHOO

WELL OF COURSE
TOU HAVE NO
FOLLOWERS, THAT'S
WHAT HAPPENS
WHEN TOU
SLEEP 20 HOURS

WA BITSTRIPS . COM




Community Engagement Is Crucial
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Influencers & Collaborations

Be clear about what you
need

Provide the content
Follow up

Reshare & be appreciative
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LinkedIn

Instagram

Facebook

Page Summary Last 28 days ¢

Export Data &

o, a N
M asee L H] e ® a @ 5:05 .
Home My Network Jobs Messaging Notifications ~ Mew Work v Advertise Results from Apr 14, 2022 - May 11, 2022
. < Engagement Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported B Organic [ Paid
@avic Civic Group  Super admin view View as member in the time zone of your ad account.
AllPages ~  Content ~  Analytics v  Activity @ Admin tools ~ Last 30 Days v Apr12 - Mav11 Actions on Page i Page Views i PageLikes i
April 14 - May 11 April 14 - May 11 April 14 - May 11
Visitor metrics 10 375 20
Followers and non-followers
Total Actions on Page 4 43% Total Page Views 4 20% Page Likes ¥13%
Allpages ~ Based on accounts engaged
‘ Ab Aa_aa AANA—N PPV |
6 107
Followers ® . Non- Post Reach i Story Reach i Recommendations B
. followers April 14 - May 11 April 14 - May 11 April 14 - May 11
21 434 Get Story Insights.
2 ! See stats on how your Page's recent b
People Reached ¥7% stories have performed.
o Content interactions ®
O A A A A G A A I A e

Visitor demographics

Job function v

Sales - 10 (24%)

550

Content Interactions
27.6% from ads

-33.2% vs Mar 13 - Apr 11

WN
N TN

Post Engagement i
April 14 - May 11

3,275

Dost engagement ¥ 21%
S

Videos i
April 14 - May 11

159

3-Second Video Views 4 165%

Your Fans Your Followers People Reached People Engaged
——— Post Interactions 359
Marketing - 6 (15%) vs Mar 13 - Apr 11 -47.5% The number of likes of your Facebook Page. This metric is estimated.
Likes 304 31%

Information Technology - 3 (7%)

Business Development - 2 (5%)

Women

. .

20%

the selected time period.
Page Followers i
April 14 - May 11

22

Page Followers ¥15%

B 87% 8% 5
——— Your Fans 0% 2% _ i
Others - 12 (29%) — |
13-17 18-24 25-34 35-44 45-54 55-64 65+
Men S nae S
0% 0.485% 3% i 29, 0.601% 0.601%
| 1%
Your Fans
Country Your Fans City Your Fans Language Your Fans
New Zealand 3,898 Auckland, New Zealand 1,963 English (US) 3,194
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Thank you
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