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• Overview: Why Social Media is Important

• Start with Strategy

• Creating Compelling Content

• Engaging with your Community

• Pay for Play: Social Media Advertising

• Analytics are Amazing

What We’re About to Learn 



© Centre for Social Impact 2022

• 3,970,000 social media users = 82% of the population

• 1.5 hours a day on social media 

• 80.9% on Facebook

• 2,342,000 on Instagram

• 85 minutes a day on TikTok

• 2,300,000 on LinkedIn

New Zealand Social Media By the Numbers
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Social Media’s A Must Have (Not A Nice to Have)
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● Audience — Who are you talking to?
● Brand values — core values & beliefs
●Organisational Objectives — goals for the next 

year

●Communications Objectives — What do you 
need to say & when?

Strategy is the Way to Social Media Success
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How to Create Compelling Content 

● Develop a handful of organic content 

themes

● Find tangential themes that resonate with 

your followers

● Reshare user-generated content 

● Reward followers with regular giveaways
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Working with Images

● Don’t wing it! Create templates 

& drafts

● Make friends with Canva for 

graphics

● Curate & crop your images

● Create an image archive
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Do’s & Don’ts of Design 
GOOD! BAD!
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●Who, What, When, Where, How
●Write in the voice of the brand
● Spelling & grammar matter
● Ask questions
● Approach Emojis with care

Words, Words, Words
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Planning is Pretty Important

Here’s an excel sheet for your use 

https://bit.ly/3yET82U
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●Respond to every comment with a like / response
●Have a pre-prepared Response Bank 
●Hide or delete problematic comments quickly
● In a crisis, hurry up… then wait
● Follow everyone influential
● Start conversations on other pages

Community Engagement Is Crucial
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Influencers & Collaborations 

● Be clear about what you 

need

● Provide the content

● Follow up

● Reshare & be appreciative
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LinkedIn Instagram Facebook
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Thank you

are produced with support from 
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