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Te Pucaha o te Ako



Our name references the many summits of Tamaki Makaurau, the volcanic
cones that define our region, and the vantage points on which we stand to see
our world.

Metaphorically, taumata references the aspirations of our artists, and the
landscape of support which enables the creative activities of our communities.



“The strategic decision we made was to move from supporting individual development and activities
through grants, to investing in sector development. We want to build a clearer understanding of the
sector’s needs and encourage a strategic and collaborative response to those needs.”

Heta Hudson

Ngati Awa, Tuhoe, Whakatohea, Ngai Tai

Whaia te toi huarewa o te auahatanga, hei kete toitoi manawa moé Tamaki Makaurau

Seek the pathway of creativity as a kete of inspiration for Auckland



Supporting the
development of
Tamaki Makaurau
arts and culture
ecosystem:

Nga Toi Maori development
and centering te ao Maori

Visioning, tactical leadership
and advocacy

. Funding equity and access

Regional creative sector
development infrastructure



We are embarking on a journey to build an organisation
with genuine commitment to decolonisation, indigeneity,
and matauranga Maori, weaving Maori culture, values and
language into the fabric of the organisation and within the
way we go about our business.’
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Tightly focused << >>General
Kanohi ki te kanohi Exploration, Publications
engagement,
enablement




Kanohi ki te
kanohi

Website

Newsletter

Social
media

News media

Online

Publications
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That's really cool! But how is that actually
going to work in practice?
Well. we have a cougle of options
1o show you!

event

Absolutely. but how do
we make that happen?

That's great.
what's one that
could work? ‘

Talks

— What is this?
< how will this effect me? (\
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Discussion Document

Media Reform

Modernising regulation and content funding
arrangements for New Zealand
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Support the sector to explore issues

Sector engagement

Being a conduit for the sector to have a “voice”
Being a bridge

Being an amplifier



STOP THE
CUTS

Auckland Council’s draft budget for

2023/2024 proposes to cut $36.5M
from regional arts, events, and
community initiatives. This will

devastate Auckland’s arts and culture
sectors, sending our city backwards
both socially and economically.

STOPTHECUTS.CO.NZ




Collaborated with Nga Toi Advocacy Network and key sector
leaders/advocates

Surveyed sector on potential impacts - 1,063 responses.
Online web portal, which had over 63,000 unique visits
Media training for sector spokespeople

Social media and news media action

Direct communication to councillors



‘Arts and culture’ was the top feedback theme reported by
Council (28% of submissions)

This response was a contributing factor to Council winding back
some of its proposed cuts impacting the sector, including $23
million in regional grants and community services



About What is Advocacy? Campaigns

ARTS
ACTION

NOW!!!

an advocacy rallying point for artists and creatives across

Aotearoa




8:43AM Tue 25 Mar @ @ 100% (omm)
@ artsactionnow.co.nz — Private

About What is Advocacy? Campaigns HAVE YOUR SAY

Amplify: A Creative and Cultural Strategy for New Zealand

HAVE YOUR SAY

We need your input to ensure the Creative and Cultural Strategy for New

Zealand 2024—2030 reflects the needs and values of our creative
community!

Give feedback now!




About What is Advocacy? Campaigns HAVE YOUR SAY

What's going on?

The Government has just released Amplify - their national creative and cultural strategy that
outlines how they will support New Zealand’s creative sectors to 2030.

The strategy is focussed on amplifying creativity and culture in New Zealand over the next six
years, and responds to the sectors’ unique challenges and opportunities.

What does this mean for me?

This long-term strategy forms the basis of how the government will move forward in supporting our
arts and cultural sector. The values, visions and pillars outlined in this strategy should provide the
groundwork for necessary change and reflect how you - as creative practitioners - are feeling right

now.

This is an opportunity for the Ministry to get a real understanding of what’s actually going on in the
sector - what people need, what is missing, what positive impact looks like, what values matter to us.

Why is my feedback so important?

While 2030 may feel far away, this strategy will have a long-term impact on you and the wider creative

[ )
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artsactionnow.co.nz -
artsactionnow.co.nz

TWO DAYS LEFT RESOURCES

Check out our freely downloadable resources
to help inform and guide your feedback
submission on Amplify!

Brief Overview Detailed Breakdown

TO HAVE YOUR SAY

Assets and More

Qv N Qv N

: Liked b ti fficial and oth
kel erestive. bop andothers iked by manawa_creative_official and others

tetaumatatoiaiwi Giving feedback on Amplify can feel
pretty daunting, and it can be difficult to know where to
start - but we have your... more

November 30, 2024

tetaumatatoiaiwi Time is ticking - only two days left to
submit your feedback on Amplify! Your input on the
Strategy is so important. It... more

December 13, 2024



Charities tax reform
Auckland Annual Plan
Amplify themes and release
CNZ strategy

Local elections 2025

General elections 2026
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